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Instructor:  Daradirek “Gee” Ekachai, Ph.D.    Office: Johnston Hall 304 
Classroom: JH 313       Phone: 414-288-3450  
Office Hours: Tuesday/Thursday, 2 -3:15 p.m. or by appointment 
Class Blog: http://muprwriting.wordpress.com 
**Email:  gee.ekachai@marquette.edu  
** Twitter: @FvrythingPR; **Instagram: @geeber 
 
Readings:  There is no required textbook but there will be several handouts and readings on D2L. 
 
Recommended Text:  
** The Associated Press Stylebook 
 
Required Materials:  
1. A flash drive to store all of your written assignments.  Bring it to every class meeting.  
2. A three-ring binder for the class handouts and your written works. 
 
Course Description: 
This course provides instruction and writing practice designed to develop the professional-level 
writing skills expected of a PR writer. The course also gives students an opportunity to begin building 
a professional portfolio by completing writing assignments for a real client. 
 
The course covers the basics of PR writing, including the principles of effective professional writing, 
understanding and reaching target audiences, finding and generating newsworthy information for 
print, broadcast media, social media and the Web. You will research, write and produce several PR 
materials, including press releases, fact sheets, feature stories, brochures, newsletters, and PSA spots 
(audio or video) and audio slideshow.  Prereq: PURE 1800 and ADPR 2200. 
 
Course Objectives: 
 
• Learn the style, idiom and editorial expectations for writing as a communications industry 

professional 
• Write well, often, retain best practices for a portfolio consisting of all genres of public relations 

writing, including releases, fact sheet, brochure copy, PSAs and other related materials. 
• Learn how to generate ideas for a creative text, develop features for a magazine, write press 

releases, and develop digital communication skills 
• Edit your own work for a professional and mass market audience 
• Strengthen your own voice as a writer 
• Hone public relations writing skills for a variety of media, including print, electronic and 

broadcast communication 
• Build a business vocabulary for communicating in and within industries, business to business. 
• Collaborate with others on writing projects; learn the basics of peer editing. 
 
Course Activities and Requirements: 

 
• Class sessions will involve lectures, discussion, in-class assignments and a few presentations by 

guest speakers. 
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• The best way to learn to write is by writing and rewriting.  You will be required to complete 

writing assignments inside and outside of class.  In addition to the Writing Portfolio items (see 
separate handout) that you will be working throughout the semester, there will be several class 
exercises and homework, some of which will not be graded, but required, for practice and 
discussion purposes.   

• There will be a midterm exam, and no final exam.  The Writing Portfolio replaces a final exam. 
• Format – All assignments must be typed, double-spaced, proofread, and submitted on 8 ½” x 11” 

paper or online as instructed.  The appropriate format (such as spacing and margin) for each 
assignment must be followed.  You are required to store electronic copies of written 
assignments for re-use and revision.  Bring a flash drive storing all your works to each class.   
 

• The Writing Portfolio replaces the final exam. It should represent your best writing, including 
samples that will be helpful in interviews for internships and jobs.  You are responsible for 
choosing a client of your own as soon as possible. You will need to have a contact person who is 
willing to be interviewed and provide information so that you can produce “real” materials.  (You 
should meet at least once with this individual. In addition, you can use secondary sources to write 
some of your materials.)  You CANNOT select an organization from the Internet and use 
information from its website to produce written materials required for your portfolio without 
establishing a contact from the organization. 
 

• Blog Writing: You will create a blog site using Wordpress and will write FIVE well-written and 
thoughtful posts.  I will give you a separate handout for detail. 
 

• Twitter and Instagram project: If you have not one already, you will create a public Twitter 
account and engage in Twitter conversation.  More detailed instruction will be provided later.  
 

• Participation  
This class is meant to be an exercise in cooperative learning. You are expected to participate fully 
in class. That means you should attend regularly and participate frequently, asking relevant 
questions, offering insightful comments, and contributing to the overall learning environment of 
the classroom. 

 
Assignments Points:                                     
1. Writing Portfolio               160  
2. Midterm and AP style quizzes             100   
3. Five Blog posts (one on PRSM Summit)              60   
4. Ten blog comments     10   
5. Twitter #pure3600 and/or Instagram #MUexplore 30   
6. Infographics (Team of 2)     20  
7. Attendance/Participation       20   
8. Various class exercises/homework            100   

(News releases with planning worksheets, media alert, crisis statement, pitch letter, feature story, etc.) 

 
Total Points       500 
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To compute your grade standing, you may assume the following: A = 94% or more, AB = 87-93; B = 
80-86%, BC = 75-79%; C = 70-74%, CD = 65-69%; D = 60-64%, F=lower than 60% 
 
Grades for writing assignments will be based on recognized professional standards; i.e., adherence to 
AP style, correct spelling, proper punctuation, correct sentence construction, etc. Serious inaccuracies 
on your part (inaccurate content or spelling errors) will usually result in lowering your evaluation by 
a full letter grade. 
 
Course Policies and Expectations: 
 
• You will be graded according to professional standards for creativity, accuracy, appearance, 

grammar, clarity, organization, newsworthiness and the extent to which the work meets the needs 
of a client.  

• Attendance is as critical to your success in this class as it is on a job. More than four absences 
and/or repeated tardiness will adversely affect your final grade and could result in your being 
dropped from the class. For an excused absence or a delayed deadline, contact me via email before 
the start of a class or a deadline you must miss. If you miss a class, you are responsible for obtaining 
lecture notes and assignments from another student, and you have the same deadlines as the rest of 
the class.  

• Class participation is expected and will be considered in borderline grade decisions.  
• Bring your AP Stylebook to each class.  
• Completing assignments on time correctly and completely is also essential for success in the 

communication business and in this class.  Each assignment will have a specific deadline, and 
meeting that deadline is an important part of the assignment. To meet a deadline, assignments must 
be submitted through D2L before the start of class, even if you have an excused absence for that 
class. You also must turn in a hard copy for each writing assignment.  

• Missing assignments receive an F (including those that aren’t normally graded).  A full letter grade 
will be dropped for each day an assignment is late.  In-class assignments cannot be made up, unless 
your absence was excused in advance.  Do not expect me to remind you of late or missing 
assignments. 

• Accuracy is another essential element of success.  Points will be deducted for each error in fact, 
grammar, style or spelling. Serious inaccuracies can lower your evaluation by a full letter grade. 
Grades will be based on recognized professional standards; i.e., adherence to AP style, correct 
spelling and punctuation, correct sentence construction, etc.   

• You are expected to complete readings before the class meets.  In writing assignments, you will 
apply what you learn in class and in the readings, and you will be evaluated accordingly.   Be 
prepared to discuss the assignments, and expect to volunteer and be called on frequently in class for 
comments and opinions.  Listening, taking notes and asking questions are critical skills for 
professional writers, and all should be practiced extensively in class.   

• Stay current on campus, local, state and national news.  Consider how the news affects your 
“client.”   

• The University has recently issued a new policy that all University communication to students 
will be done via e-mail so you must check your Marquette e-mail account regularly.  

• Do not use Facebook, Twitter, smart phone or check email during class, unless instructed to do 
so.  
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Special Needs:  Please inform me during the first week of class if you have any conditions that may 
limit or affect your ability to participate in this course so that we can make necessary arrangements.  
You may also contact the Office of Student Educational Services (OSES), located in AMU 317 (288-
3270) for additional information (see also: http://www.marquette.edu/oses/). 
 
Emergency Plan:  Every Marquette University campus building has emergency shelter and 
evacuation plans. Please familiarize yourself with the plans of each building in which you take 
classes or attend meetings. Make sure to note the routes to the lowest level of the buildings for shelter 
during inclement weather, as well as exits from the buildings in the event of fire or other emergency. 
 
Academic Integrity.  Know and understand the University’s position on Academic Dishonesty 
(assignment preparation, ethics, plagiarism, etc.).  Do original work; do not steal or adapt existing 
professional or student writing (headlines, story leads, ad copy, slogans, etc.).  Don't fake sources or 
falsify research.  An F in the course is the minimum penalty for dishonesty, and dismissal from the 
College or expulsion from the university is possible in serious cases. The following is the policy of 
the College of Communication:  In accordance with the high standards of excellence set forth by, and 
for, all members of the Marquette University community, the College of Communication finds it 
imperative that each student understand that the responsibilities associated with high standards of 
excellence include ensuring that all class work undertaken in this College is performed in an 
environment that promotes serious scholarship and moral rectitude.  Therefore, the College herein 
delineates a zero-tolerance policy for acts of academic dishonesty.  All acts of suspected academic 
dishonesty will be thoroughly investigated in a manner that is fair, timely, and efficient and done so 
in a manner that protects the rights of both the faculty member and the student.  Any individual found 
to have committed an act of academic dishonesty may receive a penalty, up to and including 
expulsion from Marquette University. 
 
Counseling Center.  Sometimes personal issues or health issues, such as depression, anxiety, stress, 
career uncertainty, and/or relationships, can interfere with your ability to function as a student.  If you 
feel that this is happening to you, please contact the Counseling Center.  The Counseling Center 
offers free, confidential counseling services for all full time students.  For more information or to 
make an appointment, call 414-288-7172, or visit their website at www.marquette.edu/counseling 
 
EXTRA CREDIT  
You may earn up to 10 points by attending two meetings of the MU Student Ad Club or PRSSA (5 
points credit per meeting) and writing a two-page summary of the meeting. Both organizations have 
meetings at least once a month and announcements will be made in class regarding time and place. You 
also can attend a professional meeting of the Milwaukee Ad Club, PRSA, or the Business Marketing 
Association. If you attend a meeting from another organization, you must clear it with me first. After 
your attendance, write a two-page, type-written summary of the speaker's presentation. These must be 
turned in within two weeks of the date of the meeting. Write the date of the meeting, the speaker, the 
topic, and summarize the presentation and offer your reactions or opinion about it. 
 


